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DESIGN STORYTELLER

SHAWN
FORTUNE

TRANSLATING ARCHITECTURE,
SPACES, AND CULTURE
INTO SHORT-FORM VIDEO.
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http://instagram.com/shawnfortune
http://fortunemarketing.com/shawnfortune
mailto:inquiries.shawn@fortunemarketing.com
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About Shawn

Shawn Fortune creates short-form videos that translate architecture, design, and fashion-forward
culture into emotional, accessible stories. His work explores how spaces influence how we feel,

helping design resonate with audiences beyond the traditional design and architecture world.

Over the past eight months his account has grown to 200,000 followers, with several

videos reaching millions of views.

Shawn has collaborated with brands including Expedia, Hotels.com, VRBO, and Xhibition International.

PAST COLLABORATIONS

EXPEDIA HOTELS.COM VRBO XHIBITION INTERNATIONAL
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https://www.instagram.com/reel/DJ4qMvLK1Yw/?igsh=aWg3NjY3ZDM3MmV0
https://www.instagram.com/reel/DK2SbRhqtQy/?igsh=bTBqZ2VsanQybzV3
https://www.instagram.com/reel/DU5vnc9kTPN/?igsh=eTRtdDl2ejIwMW5o
https://www.instagram.com/reel/DLNDrqAqFG5/?igsh=ZzM0MXh2cDFoMzM1
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Audience

A global audience of design-curious viewers, primarily aged 25-34, with the largest

concentration across Europe and the United States.

LARGEST AGE GROUP TOP REGION GENDER SPLIT
44% OF AUDIENCE 45% OF VIEWERS FEMALE / MALE

DEMOGRAPHIC BREAKDOWN

AGE GENDER GEOGRAPHY

— 26% 53% 45%
44% 47% . 20%
15% 15%

10%

AUDIENCE INTERESTS

ARCHITECTURE PUBLIC SPACE DESIGN
INTERIOR DESIGN FURNITURE & PRODUCT DESIGN
URBAN DESIGN FASHION & PERSONAL STYLE

TRAVEL & CULTURAL EXPLORATION

CONTENT GRID — @SHAWNFORTUNE




