
M e d i a  K i t D e s i g n  S t o r y t e l l e r  —  0 1

D e s i g n  S t o r y t e l l e r

SHAWN
FORTUNE
Translating architecture,

spaces,  and culture

into short-form video. 
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02 About Shawn
Shawn Fortune creates short-form videos that translate architecture, design, and fashion-forward 

culture into emotional, accessible stories. His work explores how spaces influence how we feel, 

helping design resonate with audiences beyond the traditional design and architecture world. 

Over the past eight months his account has grown to 200,000 followers, with several 

videos reaching millions of views. 

Shawn has collaborated with brands including Expedia, Hotels.com, VRBO, and Xhibition International. 

Pa s t  C o l l a b o r at i o n s

Expedia Hotels .com VRBO Xhib it ion International
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https://www.instagram.com/reel/DJ4qMvLK1Yw/?igsh=aWg3NjY3ZDM3MmV0
https://www.instagram.com/reel/DK2SbRhqtQy/?igsh=bTBqZ2VsanQybzV3
https://www.instagram.com/reel/DU5vnc9kTPN/?igsh=eTRtdDl2ejIwMW5o
https://www.instagram.com/reel/DLNDrqAqFG5/?igsh=ZzM0MXh2cDFoMzM1
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Audience
A global audience of design-curious viewers, primarily aged 25–34, with the largest 

concentration across Europe and the United States. 
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A u d i e n c e  I n t e r e s t s

Architecture

Interior Des ign

Urban  Des ign

Travel  &  Cultural  Exploration

C o n t e n t  G r i d  —  @ s h aw n f o r t u n e

Publ ic Space Des ign

Furn iture &  Product Des ign

Fashion  &  Personal  Style


